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ObjectiveObjective



To create & run Meta Ads to promote IIDE’S Free Digital Marketing Masterclass
and mainly to drive traffic to the landing page.
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Link Clicks - 152
Per Link Click - Rs 6.47
Reach -12,956
Impressions - 19,217
CTR - 0.79 %
Formats- Static posts and
Story
Post frequency- Regularly
Campaign Duration - 5 days
Amount spent -Rs 983.81
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COST-EFFECTIVE RESULTS
ACHIEVED:



SUSTAINED PERFORMANCE ACROSS
KEY DAYS:



THANK YOU!


