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INTRODUCTION

e The Indian Institute of Digital Education, popularly
known as IIDE, is India's leading digital marketing
institute.

e The institute is committed to providing a one-of-a-kind
learning experience that equips students to be
successful digital marketer.

e The institute's vision is to make a global socio-
economic impact by being the largest contributor to
digital marketing talent.

|| D:

THE DIGITAL SCHOOL




<
i
2 A
<2
O
G




fall 81% @

& iideonline &

1,548 80.4K 41

posts followers  following

IIDE - The Digital School

Education

Asia’s Leading Institute for Digital Marketing &'
Upskill in Digital Marketing “
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IIDE - The Digital School &

37K likes « 38K followers

IIDE is awarded as the 'Best Digital Mar
Institute' by World Education Congress'
Start your Digital Marketing Career by e
in our FREE Masterclass: https://bit.ly/

3np3iyy
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Content Strategy

e Multi-Platform Approach

EE 205 e

The only thing more volatile than the
stock market is Instagram’s Algorithm

w504 32 <22

GenZis |

LIFE OF A
the Future.j A"'

CONTENT CREATOR

 Value-Driven Educational Content )5 s

Here's what's been trending on social media lately!
Swipe to see more

#iide #iideonline #digitalmarketing #updates #socialmedia #relatable
#informative

Dz

Weekly
Digital Roundup

By - =) 1..
i . -
Have you seen this on =
Instagram yet?
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Content Strategy

e Content Types (static images
and video reels)

e Instagram as the Stronger
Platform, Facebook with lower
engagement metrics

D= IIDE

e (@iideonline

The only thing more volatile than the
stock market is Instagram's Algorithm

¥504 (32 <12
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P 7,016

) IR
BT@.are a lot OTPED]I| M.

FOR THE WIN

P 5739

I

/

|| D:

THE DIGITAL SCHOOL



RECOMMENDATION

e Create more interactive content.

e Collaborate with industry influencers and partnered
companies.

e Creating content highlighting the successful placements.

e Creating more informative digital content
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e Comprehensive and Practical Curriculum

e Experienced Faculty and Industry Experts

OPPORTUNITIES

O )

e Strong Placement Support

e Hands-On Learning

» Wide Range of Programs S e Rising Global Demand for Digital Marketers
_ e International Expansion
STRENGTHS e Corporate Training Programs
e Specialized Niche Courses

e Leveraging Technology and Data
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Courses

» Digital Marketing Specialization
o Marketing Analytics (Columbia University)

e Social Media Marketing (Northwestern University)

Target Audience

Professionals Students Job seekers

coursera

Fee Structure

o Individual Courses: $29 to $99.
 Specializations: $39 to $79 per month.

Content Buckets

Educational Promotional Conversational
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Courses Fee Structure

e Professional Brand Management (PBMDA) e Starts from 50k - 1.3 lakh

« Sales Leadership Program (SLP)

Content Buckets

Target Audience

Educational Promotional Entertainment
Professionals Students Job seekers
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TUNISIA

D WIpE > 891Adse

Performance overview

Link Clicks @ Per link click @

1,393 %0.76

Link Clicks
400
300
200
100

[ & ]
10 Sep

B UinkClicks (% Historical edits

Turn on awtomatic adjustments to optimise campaign perfoTmance across your
account
Automatically applying performance reco

Off

This month: 1 Sep 2024 -

Activity types: All w e Cy

Amount spent &

%1,029.65




KATHMANDU

E FREE MASTERCLASS > gg 1A

Performance overview Activity types: All |

Link Clicks @ Amount spent @

1,276 X847.45

Link Clicks

400
300
200

100

B LinkChcks (% Historical edits




B IIDE Master class Campalgn

Perfarmance overview

Link Clicks @

Link Clicks

»

Per link click @

%1.06

[

B Link Clicks

Amount spent @

%1,001.02

e 4]
8 Sep

(% Historical edits




NAIROBI

D MiDENaioki > 831

Performance overview Activity types: All w55

Link Clicks @ Per link click @ Amount spent @

527 %1.93 %1,017.56

Link Clicks

200
150
100

50

10 Sep

B unkclicks (% Historical edits

Turn on automatic adjustments to optimise campaign performance across your
account

Automatically applying performance recommendations can help 1o optimise your

an chos u adiyetmants are 3




CAPETOWN 1

0 W IIDE Masterclass Campaign > 551 Ad set

This month: Sep 1, 2024 — Sep 15,2024 =

Performance overview Activity types: All w =3 Customize

Link clicks @ Per Link Click @ Amount spent @

152 26.47 <983.81

Link clicks

40

30 /\\ 7\ /
20 / / \\// E \f/

"3

T e T
Sep 8

B Link clicks (% Historical edits




CAPETOWN 2

0 WIDEMasterclass > S81Adset > [(J1Ad ot @

This month: 1 Sep 2024-19 Sep 2024 =

Performance overview Activity types: All + o Customise

Link Clicks @ Per link click @ Amount spent @

136 36.23 284745

Link Clicks
50
40
30
20
10

0 <] (7]
10 Sep

B LinkClicks (% Historical edits




PART - A OVERVIEW

Kathmandu
29.1% Tunisia

30.8%

Total Reach - 2,44,045
Total Link Clicks - 4,388
CTR-0.83%

Capetown 1
3.5%

Capetown 2
3.1%

21.5% Nairobi
12%
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BRAND STRATEGY
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BRAND STRATEGY
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BRAND STRATEGY
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AWARENESS STAGE

Create new campaign New ad st or ad

Objective —

@ Create Brand Awareness, increase Reach and generate interest in . —
the online course, with a focus on Tier 1 and Tier 2 cities. =i
Duration b

@ 20 Days,
30 Sept 2024 - 20 Oct 2024 ,, Gty o e e v
Budget i

. 325 Lakhs S
Ad Set 1-314 L (Tier 2 Cities)

Ad Set 2-311 L (Tier 1 Cities)

Metrics
/ Reach | Impressions

VIV M | view Through Rate
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AWARENESS STAGE - Ad Set 1

[ PCOM Dec Awareness

28 Tier two PCOM

[ Mew Awateness ad s
88 Tier one PCOM e

1 Mew Awareness ad

IO PCOM Dec Awe > PRTiErtwoPCOM > M1 Ad
& Bt & Review

& Ad set name

Tier two PCOM Create Template
@ Awareness
Performance goal &

Malmisa reach of ads -
Facebook Page @

+ Student Life ot IDE - +
Cost per result goal - Optional

Tx X% (2]

Meata will aim to spend your entire budget and get the most 1,000 impressions using the
highest-volurme bid strategy. i keeping the awerage cost por result around o certain
amount is imporiant, enter & cost per result goal

By elicking “Publish’, you agnse (0 Facebook's Terms and Advertising Guidelnes

Cloge ' All edits soved

o Indrafi

® - Q Searchi

[ PEDM Dec Awareness

+  Campaign opportunities a8 Tier twa PCOM

@4 You could get 33% lower cost per result
with Advaniage+ audience for 2 ad sels

Li]
. IO

Fee mone recommendations »

O New Awareness ad
85 Tier one PCOM

) Mew Awareness ad

Audience definition @

Your sudience i gefined

Specific Buasd

Extimated audisnce sim: 3,000,000 - 9.400,000 @

Q, Sewch

[0 Pcom Dec Awarenass
28 Tier two PCOM
O Mew Awateness ad
88 Tier ane PCOM

2] New Awareness ad

'8} > B8 Tier two PCDM ™ 1 Ad
& Bl © Review
Duatailed targeting
Include paople who match @
Behaviours » Purchase behovicur =

Engaped shoppers

Damogaphics = Educstion = Education level

AT university (postgraduste)

Demographics > Education » Schools/Universithes » Coursera
Coursery

Demographics » Education > Sthoals/Universities » Udamy

¥ lelamrrns

Q1 Add demographics, interests or behiaiiours Suggestions Browse

Narmow audience
Advantage detsled argeting 4
Reach people beyond your detaibed 1argeting selections whan ivs likely to improve
performance.

Languages O
Al languages

By clicking "Publish’, you agree 1o Facebook's Terms and Advertising Guidelines.

Close " All pdfits s

@ indrafi . = Oy Search

[0 PCOM Do Awareness
+ Campaign opportunities o8 Tiertwo PCOM

& You colld get 33% lower cost per result
with Adventages audience for 2 ad sets

a
-

See more recommendations

[0 Mew Awareness sd
88 Tier one PCOM

3 Mew Awareness i

Audience definition @
Your audience g gefned

Spesify Brasd

Estimated audience size: 8,000,000 -9.400,000 @

D Orcombe > 58 Tier viva PCDM 3184
P Bt Redew
© Budget & schedule
Budget @
o Daily budget w» | 270,000.00 (LY
o hathy budipet i sat 28 THI% higher than 1his scoounts averge budget
of R257.00

Woull spend an avorage of €FO000 perday. ‘four maximum daily spend i3 #122500 and your manmum
weekly spend is P490000. Leam more.

Schedule @

Start date

M 20 September 2024 © 1000 5

End date
+' Setanend date

B 20 Dctober 2024 © 1000 T

Hide options =

Rurnat orhasdolinn

By clicking “Publish”, you agree to Facebook's Terms and Advertising Guldalines

Cloge  ~" All edits saved

D CIPCOM Doc Ay ) aaTertwoPCOM > 14
£ Edt @ Raview
ks * Locatians @
Reach people living in or recently n this location
India
° Amritsar, Punjab, Punjab region +40km
@ Bhopol Madhya Pradesh  +40km +
@ Chandigarh
@ combrlors  #2km w
@ Gauhati Assaim  +4Dkm w
O indorn Madbva Pradish +40Km w -
@ Include = Q Search locations Browze

Ak lorations in bk
Age @
21 - 35 -
Selecting an sodienon under 15 will Smi your targeting ootions 1o some locations and age. Loam mene

Gendar O

By clicking "Puldish’, you agreir 1o Facebook's Tirms and Advertising Guldelines

Close -~ Al piis soved

© In draft . E=

+. Campaign opportunities
with Advantage+ audience for 2 ad seis
L]
-

o mare recomimendations »

#1 You could get 33% lower cost per result m

Audience definition &
¥our audience ks defined

e
Spocific Broad

Eatimared sudience ize; 000,000 - 2,400,000 @

omndat @ -

+  Campalgn opportunities

o4 You could get 33% lower oozt per result
with Advantage+ audience for 2 ad ses

L]
...
See more recommendations = |V

Audience definition @
Your Madnce o defists)

Specilis Braad

Estimated audience size: 8000000 - 4,400,000 @

oF
= 4

Discard Draft m
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https://fb.me/29O0IVdRl0eKlH8

AWARENESS STAGE - Ad Set 2

Q, Search D DOPcOMDec Awareness > SBTieronePCOM > [[1ad
£ Bt © Review
[ PCDM Dec Awarenesa

Tier twa PCOM e
88 T & Budget & schedule

O Mew sucarensss ad Budget O
Daily budger = 255000.00 (LR
B8 Tier one PCOM Rl e

Your-daify budget i3 5ot 15,064 higher than this sccount's avmps budget
3 New Awareness ad wan of E287.00.

WM EDENd BN Sverige of TSS000 per diry. Yoor maimum aaily $pend i PIST50 S your MmaEkmum
ekl spend i6 FIES000. Loam mone

Graph not avaitable @
Schedule @
Start date

M 30 Septernber 2024 @ 1000 IsT

End date
" Setanend date

[ 20 Oclober 2024 9 1000 15T

By clicking "Publish’, you agree to Facebook’s Terms and Advertising Guidelines.

Closs " All edits saved

Preview

o Indraft .

Campaign opportunities

o ¥ou could gat 33% lower ot pes nogull
with Advantages audience for 2 ad sets.
L]

.,

See more recammendalions =

Audience definition @
Your audience is defined

Spectfic Brnad

Etimuned sudienon o6 T8400,000- 21.700.000 @

nifucancly over o

QL sesrch

[ PCOM Dec Awareness
B8 Tier two PCOM
O Hew swareness ad
o8 Tier one PCOM

3 Mew Awareness ad

» SETieronePCOM > [014d

& Edt @ Review

Add exclusions

* Locations @
Reach people [ving in of recently in this kxcation,

Indin

@ Ahmedabad, Gujart +40km =
@ Banglore  +2km w

@ Chennai Tamil Mady  +40km w
@ Domi

@ Hyderabad, Telangonn  +40km =
B kelwtn Wiest Banaal  +40Em v
@ mclpge * O Search locations Browse
A bocal lond n bullk
Age @
n - as -
By clicking "Publish’, you agree to Facebook's Terms and Advertising Guidelines.

Close " All ediis saved

@ indraft . e

~ Campaign opportunities

4 You could get 33% Jower cost per result
with Advaniege+ audience for 2 ad seis

i}
.

Soe mode recommendations =

Audience definition @
Your audiersoe bs defined.

A
Spoofic Brosd

Edtimated sudionce size: 18400000 - 21 700000 8

SN .. |
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https://fb.me/rCxbY9zyxTBuUBf

AWARENESS STAGE

#TRENDING

TRANSFORM YOUR CAREER

”D-_ Join our 6 Months Professional Digital 5
e marketing course WHY WAIT:

1000 of students have already launched
successful careers with us.

o e Binarem

UNLOCK YOUR POTENTIAL:
BECOME A CERTIFIED DIGITAL

MARKETER!

o FLEXIBLE LEARNING 6-Month Professional Certification in Digital Marketing &Strategy

6-Month Professional Certification in Digital Marketing &Strategy

g HAND-ON EXPERIENCE
0 Learn From Industry Experts

100% PLACEMENT :
ASSISTANCE O Hands-On Experience

° 100% Placement Assistance

Industry Experts

Comprehensive Curriculum

&4 Personalized Mentorship
=% Industry-Recognized Certification

[&)) Hands-On Projects

LEARN MORE Karan Shah

Founder, IIDE LEARN MORE
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CONSIDERATION STAGE

Objective
Highlight the key offerings and career benefits of the course by AN hevitsmow
showcasing its unique value proposition and outcomes over s
competitors thus increasing link clicks.

=l

Duration ; Zj

Choose a campaign objective

25 Days,
21 Oct 2024 - 15 Nov 2024 . T"""‘
Budget R

— ¥30 Lakhs A

Messenger, Instagram and WhatsApp

Ad Set 1-3%14 L (Tier 1 Cities)
Ad Set2-316 L (Tier 2 Cities)

Metrics
Il Link Clicks | CTR
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CONSIDERATION STAGE - Ad Set 1

0 Search

D PCOM Nov Gonsiseration Tratfic

[ Mew Coasideration od

D [3PCOM Nov Consideration Trathe

Convergion location

Mo apps are avallable to advertise for. Add an app to
advertise for it Leamn mone

> aETiercnaPCOM > [3714d

& Eit @ Review

u# the destination |ater

o | draft @

Sew mare recommendations «

Audience definition @

Your audience is definod

Q Search

[ PCOM Nov Consideration Tratfic

O Mew Consideration ad

D [OPCOMNov Conidera

iy Triaffic:

> BETwronePCOM > [B1Ad

£ Bl @ Review

You'® spend an average of T54000 por day. Yeur masimum dally spend s FSE000 ard you maximum

kil pred i EXR2000. Leam ma

Sehedule O

Start date

omdat @

o5 Tierone PCOM © Ad set name + Campaign opportunities % Tier ane PCOM + © Budget & schedule +' Campalgn oppertunities
Create Template Budget &
[7] reew Consideration ad Therwie ECOM 1 ¥oiucould gat better results with [ New Consideration ad . +1 Yoy could get better results with
Advantaget placements for 2 od se15. @ Daity budger = | 256000.00 R A Advartages placements for 2 ad sets. @
B2 Tir two PCOM B8 Tier two PCOM A i
o Your dafy budget s set 19.412% higher than this account’s awerage budpet Feview
& Conversion Ll Feview Tou alyk Apply

Sea more recommendations

Audience definition @

Wour sodienoe i defieed

Messaging apps M 21 October 2024 @ 10000 5T

S allic 18 MeLionger, INtagra and YWhattAps A T

Instagram prodibe Specific Broad End date Speeitic Brosd
Sand traffic 1o your insiagram peofe " Set an ond date

Cails Extimuton mudames size: 16,300,000 - 21,700,000 @ Estimated sudicnes sibe: 18,400,000 - 21,700,000 @

Gt peopie 10 call yeur Dusinans: BB 15 Nowvemiber 2024 @ 1000 &7

Performance goal @

Micirnise nurmber of link clicks

Hide options =

By clicking "Publish’. you agree 1o Facebook's Terms and Advenising Guidelines, By clicking "Publish’, you agree 1o Facebook's Terms and Advertising Guidelines.

Close  ~ All edns saved Close ~ Al edts saved

— -

review
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https://fb.me/1R4QNah0diQcoNo

CONSIDERATION STAGE - Ad Set 2

Q, search I C[CIPCOMMov Consideration Traffic > B TlermwoPCOM > (1 Ad o in draft . Q Search O [JPCDM Now Considerstion Traffic > S Tiertwo PCOM > [F12ad o Indraft . e
& Edit  © Review £ Edit @ Review
[ PCDM Now Consideration Traffic . [ PCBM Nov Consideration Traffic =
Platforms
0o o = © Budget & schedule <) i it 98 Tier gne PCOM ! Campaign opportunities
oo Tier one PCOM +  Campaign opportunities oo 7 Facetinok ) Kt -‘ paign opp:
Budget © :
5 New Consideration ad #! You could get better results with [ Mew Consideration ad v Audience Network Messenger &1 You could get better results with
Daily budget = | 264,000.00 IR A Advantage+ placements for 2 ad sets. @ Advantage+ placerments for 2 ad sets. @
H- s PEOM Asset customisation @
sm Tier two PCOM Your datty budget is set 22.200% higher than this sccount’s average budget -, pply Review D 19/21 placem 5 i festey
of §287.00. Setact all
I New Consideration ad ) New Consideration ad
YouTl spend an average of $64000 per day. Your maximum daily spend ks 112600 and your maximum Placements

weekly spond is ¥448000. Learn more.

See mare recommendations « See more recommendations «

Schedule @
Audience definition @ Audience definition @
Start date Facebook Feed v
21 Oitober 2024 © 10:00 IsT Your audience is defined Your sudionce is defined.
@ ctoper > Facebook profile feed e
N ——
End date Specific Broad Instagram feed i Specific Broad
~ Spt an end date Instagram profite feed a m
Estimated awtience size: 8,500,000 - 10,000.000 @ Estimated sutience size: 8,500,000 - 10,000,000 @
B 15 November 2024 © 10:00 157 Facebook Marketplace v & Qv
Facebook video feeds w ..........Mh 1 et et iy sty
vty
Hide options = Facebook right column o " a @ o 2

_______ S { I B T I T Y P

By clicking "Publish’, you agree to Facebook's Terms and Advertising Guidelines.

Close  « All edits saved Discard Draft

By clicking "Publish”, you agree 1o Facebook's Terms and Advertising Guidelines.

Clese  + All edits saved Discard Draft m

review
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https://fb.me/1KfGBl6G9ierksc

CONSIDERATION STAGE

From Learning to Earning: IIDE’s

JIDX

HE DICITAL SCHOOL

Road to Career Success!

HEAR FROM OUR STUDENTS ABOUT
IIDE'S 6 MONTHS PROFESSIONAL DIGITAL MARKETING &
STRATEGY

Enroll in
IIDE’s Professional Certification in
Digital Marketing & Strategy

=8I Industry-Recognized Certification

Ready to write your
success story?

282 Interactive Learning Sessions

Hear From our Alumni \¢ Guaranteed Placement Assistance

Ghun Bhansali Kavya Vikram Prathamesh Gandeja

LEARN MORE

Influencer Marketing Paid Media Specialist
Executive

LC K| S&S FORKINNECT Skovian

Social Media Intern

100 % PLACEMENT ASSISTANCE !

Learn More
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CONVERSION STAGE

ObjeCtive Create new algn  Mew ad set or ad
@ The objective is to drive qualified leads, converting their interest into :
actionable inquiries for enrollment.

Duration
@ 15 Days,
16 Nov 2024 - 30 Nov 2024 . s i i

Good for:

App promotion

instant forms

Budget soles ——
~ 320 Lakhs
_ . ey
Ad Set 1-310 L (Tier 1 Cities)

Ad Set 2-310 L (Tier 2 Cities)

Metrics
ol

1)l Leads|CPL

Aboul campalgn objectives
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CONVERSION STAGE - Ad Set 1

Q4 Search 0 [OrCoM Dec Conversion - Lead > JR Tierona POOM > (71 4d

& Edit & Feview

By clicking *Publish’, you sgree to Facebook’s Terms and Advertising Guidelines.

Close «* All edits saved

review

o Indraft .

awrmelenar

Q; Search

-lead > BRTieronePCOM » [014d

Cone

¢ Edit @ Review

By clicking "Publish’, you sgres to Facebook's Terms and Advertising Guidelines

Cloze Al odits saved

o Indaft .

(] PEDM Dec Conversion - Lead A B R i [ PCDM Dec Conversion - Lead . -
= Budget @
28 Tier one PCOM +!  Campaign nities 22 Tier one PCOM +. Campaign rtunities
paign op mpaign oppo
Huttiple ~ Dally budget = | T66,000.00 mR A
3 New Conversion ad b 4 Wou could get better results with B Wew Conversion ad 244 #4 Yau could gel batter resulls with
- e oy Bt T2897% highét than Thi L rudget
®  Wobsite Advantage+ placements for 2 ad sels: @ ot “mu s iipcadiih i o Advantages placements for 2 ad sats. @
Tiar two PCDM S Y Ties twa BCOM w D
oa a0 .
Instant Forms Rilew Youll spend an average of Y4000 per day Yiour masmum daity spend s #115500 and your mavimum Raview
D o d B Hew o o) e witokly spond i3 F4S2000. Leam mong
il Messenger voron
Schedule &
tnstagram Audience defmition @ Audience definition @
agra Website Start da
call Generate leads through your websie. ¥out audience (s defined . Wit aidiérson b defired.
s B 16 Navernber 2024 © 1000 15T
— —
App i fie Snecthc Brosd
e e End date
" Setan end dote
Estinatied audlerioe size: SEADAN0A- 21,700,000 O Estimated sudionce size: 18.400000 - 21700000 @
@ This schedule has been pee-set for 14 days based on simdar businesses. O o B
Performance goal @ .
M 30 Novernber 2024 @ w000 isT
Maxbmise number of conversions -
Estimated daily results Estimated daily results
Pleel @ Based on T-day click and 1-day view conversion Hidis citions = Basid on T-day click and T-day view conrsion

UL

S——
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https://fb.me/1VjdAVsREI3OXVG

CONVERSION STAGE - Ad Set 2

Q, Search

[0 PGDM Dec Conversion - Lead
88 Tier one PCDM

[ New Conversian ad

[ New Conversion ad

Preview

28 Tier two PCDM

D [JPCDM Dec Conversion -Lead > SR TlertwaPCOM > [F114d

& Edt @ Review
& Budget & schedule
Budget @
Dailybudget « | #66,000.00 INR

Wour daily budget is set 22,897% higher than this account's average budget
of T287.00.

You'l spend an average of 64000 per day. Your maximem daily spend s 115500 and your maximum
wieekly spend is 462000, Learn mare

Schedule @

Start date

B 16 November 2024 @ 10:00 IST

End date
+" Setanend date

® This schedule has been pre-set for 14 days based on similar businesses. @

B 30 November 2024 © 10:00 15T

By clicking "Publish’, you agree to Facebock's Terms and Advertising Guidelines,

Close  ~ All edits saved

o In draft

Q, Search

3 PCDM Dec Conversion - Lead

+/ Campaign opportunities B8 Tier one PCOM

+1 You could get better results with 3 New Conversion ad
Advanage+ placements for 2 ad se15. @

(1]
Tier two PCOM
Apply Review s

—

O New Conversion ad

Audience definition @
Your audience fs defined

N
Specific Broad

Estimated audience size: 7,600,000 - 9,000,000 @

Estimated daily results
Based on 7-day click and 1-day view canversion

b
—

ﬂ [ PCOM Dec Conversion - Lead > == Tiertwa PCOM > [ 1 Ad

& Edit

Use saved audience w

* Locations @
Reach people living in or recently in this lccation.

i (D Indlia
@ Amvitsar, Punjab, Punjabregion  +40km w
° Chandigarh
Q@ Coimbatore  +2km w
’ Gauhati, Assam ~ +40km w
@ indore Madhya Pradesh ~ +40km w

@ jaiour Ralasthan + 40 km w
@ Include » ) Search locations

Add bocations i bulk

Shaw more optlons -

© Review

Browse

By clicking "Publish’, you agree to Facebook’s Terms and Advertising Guidelines

Close " All edits saved

ondaft @

-~ Campaign opportunities

#1 You could get better results with
Advantage+ placements for 2 ad sets. @

Audience definition @
Your audience is defined.

Specific Broad

Estimated audience size: 7,600,000 - 9,000,000 @

Estimated daily results

Based on 7-day click and 1-day view conversion
anindm

-
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https://fb.me/1YQS3Fpay0cEgy2

CONVERSION STAGE

-
L]
£
aan oty o AR e

v — 1ID: Think less, Act Fast!

ACT FAST, LEARN SMART AND LEAD THE
DIGITAL WORLD !

Join IIDE 6- Month Professional Digital Marketing and Strategy 16th N OV 20 24
)

Get Certification in Alignment with

Avail Upto ¥30,000 Scholarship

LFINAL APPLICATION DEADLINE J

6 Months Professional Digital
Marketing and Strategy
Program

g '

APPLY NOW

Google 00OMetaBlueprint  HubSppt

APPLY NOW
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Campaign 1- Awareness 25 Lakh
Ad Set 1- Tier one 11 Lakh
Ad Set 2- Tier two 14 Lakh

Retargeting 5 lakh
Campaign 2- Traffic 30 Lakh
Ad Set 1- Tier one 14 Lakh
Ad Set 2- Tier two 16 Lakh

Retargeting 5 lakh
Campaign 3- Leads 20 Lakh
Ad Set 1- Tier one 10 Lakh
Ad Set 2- Tier two 10 Lakh

Retargeting 5 lakh




CONCLUSION

 Three-Stage Approach: Awareness Consideration  Conversion to gradually
build brand presence and generate leads.

e Targeted Reach:
Awareness: 10M reaches, 25M impressions in Tier 1 & 2 cities.
Consideration: 120K link clicks with high CTR.

 Efficient Budgeting: Strategic distribution across stages, with CPL of 1,000 -
1,300 in Conversion.

e Lead Generation: Conversion stage aims for 1,500 - 2,000 qualified leads.

e ROI & Outcome Focus: Tier-specific targeting and messaging to maximize ROI.
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